








TRANSFORMING campus
Five major capital improvements or additions were made
to campus, including:

- Weinstein Hall

+ University Forum and Wilton Way

- Gottwald Center for the Sciences

- Boatwright Library renovations

- Weinstein Center for Recreation and Wellness

BUILDING ON THE LEGACY OF PHILANTHROPY

Over the course of the Transforming Bright Minds campaign, Richmond has
continued to build upon a tradition of giving that demonstrates an unwavering
commitment to excellence.

Senior Class Gift

With a renewed focus and dedicated students and staff during the campaign,
the Senior Class Gift program has flourished during the past seven years.

With a goal of educating our graduating seniors about the value of personal
philanthropy and the importance of giving back to their alma mater, the Senior
Class Gift program has steadily increased from just over 10 percent participation
seven years ago to more than 68 percent of the Class of 2007.

Reunion Giving
Reunion giving has increase during the course of the Transforming Bright Minds
campaign, with 2007’s reunion classes shattering three University records.
« 10th Year Reunion Record: Class of 1997, chaired by Tim Stewart, broke the
10th year reunion giving record by raising more than $85,000.
« 20th Year Reunion Record: Class of 1987, chaired by Craig Flinn, broke the
participation record for the 20th reunion with a 36 percent participation rate.
« 25th Year Reunion Record: Class of 1982, led by Larry Marsh and Scott
Jenkins, broke the 25th reunion giving record set 16 years ago by
raising $1,062,902.

Million Dollar/Leadership Donors

'The Transforming Bright Minds campaign saw an increase in leadership donors to
the University. Benefactors at the $1 million or more level increased from 17 in the
last comprehensive campaign to 55 in this campaign. Donors of $100,000 or more
increased from 142 to 296 an increase of 48 percent.

CONTINUING TRANSFORMATIONS
Although the campaign is officially over, fundraising still continues for the
following significant projects:

+ On-campus multi-purpose stadium

- Robins School of Business addition

- Richmond School of Law addition

+ Westhampton Center expansion
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Ihe Transforming Bright Minds campaign was the most
successful fundraising effort in the University’s history. It
exceeded its $200 million goal by more than $12 million, and
it concluded a year and a half ahead of schedule.

Nearly 30,000 of you—UR alumni, parents, faculty, staff,
students and friends—boldly demonstrated your support of the
University of Richmond. To each of you, we say thank you.
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